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Arii de interes

¢ Politici macroeconomice de stabilizare si/sau ajustare — riscuri sistemice, analiza
critica,modelarea factorilor de influenta

¢ Cresterea economica in Roméania — analiza critica, factori de influenta si perspective

¢ Analiza multicriteriala a riscului in economie si modele de alocare de resurse

¢ Economia educatiei si cresterea economica - capitalul intelectual ca sursa a avantajului
competitiv

¢ Disparitati regionale si politici de crestere economica in Europa — studii comparative

+ Relatiile economice internationale si impactul lor asupra dezvoltarii economice la nivel
regional

+ Politici de dezvoltare durabila in turism

Teme de doctorat

¢ Contributii la analiza impactului procesului integrarii europene asupra dezvoltarii
socio-economice, prin politici de dezvoltare regionala si coeziune

¢ Mecanisme de cooperare intercomunitara — impactul asocierilor si al investitiilor
teritorialeintegrate asupra dezvoltarii locale si regionale durabile

¢ Oportunitati de crestere a performantei economice in domeniul hotelier

¢ Oportunitati de crestere a performantei economice in domeniul IMM-urilor prin
intermediere bancara

¢ Abordari ale performantei teritoriale in contextul dezvoltarii durabile

¢ Perspectivele Uniunii Europene pe scena internationala.

¢ Noi oportunitati si provocari in relatiile dintre UE si Anglia

¢ Fondurile europene — oportunitati si provocari pentru tarile central si est europene

¢ Analiza si predictia comportamentelor umane in diverse situatii si contexte

¢ Analiza impactului politicii de coeziune asupra cresterii si dezvoltarii economice a
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regiunilor de dezvoltare din Romania
Analiza factorilor de influentd ai dezvoltarii economice in regiunea de Sud-Est a
Roméniei

¢ Blue economy — analiza impactului asupra dezvoltarii durabile

¢ Implicatiile vectorilor economici in arhitectura conflictelor armate — factor determinant in
succesul operatiilor militare

+ Bioeconomia- implicatii asupra dezvoltarii economice

Bibliografie

1. Cornel Ban, Gabriela Gabor, Recalibrarea intelepciunii conventionale: o analiza
aprofundata a relatiilor dintre Roméania si FMI
http://www.fes.ro/media/2015_news/Binder_raport FES_FMI_ro.pdf

2. Angelica Bacescu-Carbunaru, Marius Bacescu — Macroeconomie si politici
macroeconomice, Editura C.H. Beck, 1998

3. Daniela Antonescu - Politica de dezvoltare regionala a Romaniei in etapa postaderare,

8.
9. Rivolin, U. J. (2005). Cohesion and subsidiarity: towards good territorial governance in

Studii Economice — Institutul National de Cercetari Economice, Academia Romana,
2013, ISSN: 2285, 7036 INCE

. P. Aghion, L. Boustan, C. Hoxby, J. Vandenbussche - The causal impact of education
on economic growth: Evidence from the u.s.,
http://scholar.harvard.edu/files/aghion/files/causal_impact_of education.pdf
Daniela Antonescu - Identificarea disparitatilor si convergentei economice regionale in
Uniunea Europeana si in Romania, Studii Economice — Institutul National de Cercetari
Economice,Academia Romana, 2012, ISSN: 2285
Petrescu, C., coord., Economia sociala in contextul dezvoltarii locale, Institutul de

cercetare a calitatii vietii, Ed. Polirom, lasi, 2013;

Amaratunga, D., Baldrey, D., Sarshar, M., “Process improvement through
performance measurement: the balanced scorecard methodology”, Work Study 50 (4/5),
2001

Audrouing. F., “La décision stratégique”, Ed. Economica, Paris, 2000

Europe. Town Planning Review, 76(1), 93-106.

10.Acemoglu, D., Naidu, S., Restrepo, P., & Robinson, . Democracy,” Redistribution and

Inequality”. Working Paper Series, 19746(19746), 2013.

11.Alesina, A., Rodrik, D., ,Distributive Politics and Economic Growth”, The Quarterly
12.Journal of Economics, Volume 109, Issue 2, 1 May 1994, Pages 465—490.
13.Valentin Neculita, Mihaela Neculitd (2014) Integrarea regionala si fondurile europene

in tarileCentral si Est Europene, Editura Didactica si Pedagogica, Bucuresti, ISBN 978-
973-30-3760-6

14.Mihaela Neculitda (2013) Integrare Europeana Editura Didacticd si Pedagogica,

Bucuresti, ISBN 978-973-30-3522-0

15.Daniela Antonescu (2012) lIdentificarea disparitatilor si convergentei economice

regionale in Uniunea Europeana si in Romania, Studii Economice — Institutul National
de Cercetari Economice, Academia Romana, ISSN: 2285

16.Botezatu, M., Andrei J. (2012): Implications of the Environmental Factors on the

Economic Efficiency of Capital Investments. A Romanian Perspective in Terms of a
Sustainable Economy, Journal of Environmental Protection and Ecology, Vol. 13, No1

17.Constantin, D.L., Bodea, C.N., Pauna, C.B., Goschin, Z., Dragusin, M., Stancu, . si
18.Popescu, O. (2010). Can Cluster Policies and Foreign Direct Investment Offer Viable

Solutions to Underdeveloped Regions? Lessons that can be learnt by Romania’s


http://www.fes.ro/media/2015_news/Binder_raport_FES_FMI_ro.pdf
http://scholar.harvard.edu/files/aghion/files/causal_impact_of_education.pdf

IOSUD UNIVERSITATEA »~DUNAREA DE JOS” DIN GALATI
SCOALA DOCTORALA DE STIINTE ECONOMICE (SDSE)
FACULTATEA DE ECONOMIE S| ADMINISTRAREA AFACERILOR

19.
20.

21.
22.
23.

24.

Eastern border regions from successful experiences of other transition countries.
Constantin D.L. (2010),Economie Regionala. Teorii, modele, politici. Ed. ASE, Bucuresti
Herbert Gintis (2009)The Bounds of Reason: Game Theory and the Unification of the
Behavioral Sciences Hardcover

Constantin, D.L. si Dimian G. C. (2007). Competitivitatea regiunilor din Romania in
contextual integrarii in Uniunea Europeana, Jurnalul Economic, nr. 24

Camerer, C.(2003) Behavioral game theory. Princeton University Press

Dorruci, E., S. Firpo, M. Fratzscher, F.P. Monelli (2002). European Integration: What
Lessons for other Regions? The Case of Latin America. ECB Working Paper 185.
Frankfurt: European Central Bank.

Czamanski S. (1964) A model of urban growth, Papers of the Regional Science

Association13, pg. 177.

Prof. univ. dr. habil. Valentin-Marian Antohi,
valentin_antohi@yahoo.com

Directii de cercetare

1.

2.

9.

10.

11.

12.

13.

Evaluarea impactului reformelor fiscale asupra sustenabilitatii financiare a pensiilor
publice si private.

Digitalizarea si eficientizarea administrarii serviciilor de sanatate prin integrarea
inteligentei artificiale si a Big Data.

Legatura dintre reformele politice si dinamica indicatorilor de sanatate publica in context
post-pandemic.

Eficacitatea masurilor din Planul BEPS 1in limitarea evaziunii fiscale si optimizarii
agresive.

Impactul BEPS asupra atractivitatii investitionale a Romaniei si modificarea fluxurilor de
investitii straine directe.

Rezilienta oraselor inteligente in fata schimbarilor climatice, crizelor energetice si
riscurilor geopolitice.

Evaluarea impactului economic al implementarii tehnologiilor IoT si Al in gestionarea
sustenabila a resurselor urbane.

Impactul investitilor in infrastructura SMART asupra cresterii economice urbane
sustenabile.

Modelarea econometrica a sustenabilitatii in orasele inteligente.

Integrarea tehnologiilor inteligente in planificarea si guvernanta urbana pentru
maximizarea eficientei si transparentei.

Economia circulara in context urban: impactul reciclarii inteligente si al economiei de
partajare.

Evaluarea eficientei fiscale a digitalizarii ANAF si a contributiei sale la cresterea gradului
de colectare a veniturilor.

Transformarea digitala a sectorului public si implicatiile sale economice asupra eficientei
administrative.

14.Analiza strategiilor fiscale verzi si impactul acestora asupra competitivitatii economice

15.

regionale.
Sustenabilitatea finantarii politicilor publice in contextul Pactului Verde European.

Recomandari generale

1.

Sa se adopte o abordare multidisciplinara, integrand perspective economice, fiscale,
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digitale si de sustenabilitate.

2. Cercetarile sa se bazeze pe modele econometrice riguroase si pe date relevante la nivel
national si european.

3. Sa se utilizeze studii de caz, comparari internationale si indicatori de politici publice
pentru validarea ipotezelor.

4. Sa se valorifice instrumente moderne precum analiza big data, sistemele GIS,
platformele digitale de analiza fiscala, sau bazele de date de tip OECD, Eurostat, IMF,
World Bank.

5. Sa se analizeze implicatiile practice pentru politicile publice, dezvoltarea regionala si
reformele structurale.

Scopul parcurgerii bibliografiei recomandate

1. Intelegerea si evaluarea sustenabilitatii sistemelor de asigurari sociale si pensii:

¢

¢

Analiza si compararea diferitelor modele europene de asigurari sociale si pensii
prezentate in lucrarile de la OECD si Comisia Europeana.

Evaluarea impactului demografic si economic asupra sustenabilitatii sistemelor de
pensii si asigurari sociale, utilizand studii de caz si proiectii din rapoarte ale Comisiei
Europene si OECD.

Analiza modelelor din Europa Centrala si de Est.

Studierea reformelor parametrice si structurale in contextul presiunii demografice si
a deficitului public.

Tntelegerea abordarilor comparative privind echitatea intergenerationala si
sustenabilitatea bugetara.

Explorarea presiunilor demografice si a tendintelor de imbatranire a populatiei asupra
echilibrelor fiscale.

2. Explorarea viitorului politicilor economice pentru sistemul de sanatate:

¢

¢

Studiul tendintelor actuale si viitoare in politicile de sanatate, folosind rapoarte si
indicatori de sanatate de la OECD, OMS si Comisia Europeana.

Analiza integrarii tehnologiilor emergente in managementul sanatatii publice si
implicarea acestora in eficientizarea sistemelor de sanatate.

Evaluarea modelelor de finantare si a reformelor privind digitalizarea serviciilor de
sanatate.

Identificarea rolului Al si al tehnologiilor de tip blockchain in optimizarea gestionarii
serviciilor de sanatate publica.

ldentificarea reformelor structurale implementate in UE si la nivel global pentru
eficientizarea cheltuielilor publice in sanatate.

Investigarea rolului transformarii digitale in reducerea ineficientelor si in cresterea
calitatii serviciilor.

Evaluarea rezilientei sistemelor de sanatate in fata socurilor sanitare si crizelor
globale (ex. post-pandemie).

3. Analiza implicatiilor Planului BEPS in Romania si in UE:

¢

Analiza efectelor implementarii planului BEPS in contextul legislatiei fiscale
romanesti si compararea cu alte state membre ale UE.

Studiul impactului raportarilor tara cu tara si efectul acestora asupra transparentei
corporative si fiscale.

Analiza efectelor asupra comportamentului firmelor multinationale si asupra
incasarilor fiscale.

Evaluarea implicatiilor pentru competitivitatea fiscala si atragerea investitiilor.
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4.

+ Intelegerea mecanismelor BEPS si a strategiilor de evitare a dublei impuneri si a
erodarii bazei fiscale.

¢+ Explorarea modificarilor legislative din Roménia si din alte state membre ale UE in
urma implementarii Pilonului | si Il.

¢ Evaluarea impactului asupra competitivitatii fiscale si a gradului de conformare a
companiilor multinationale.

Determinarea impactului economic al oraselor inteligente si tehnologiilor emergente:

¢+ Reducerea costurilor operationale, cresterea eficientei resurselor si imbunatatirea
serviciilor urbane, precum si implicatiile acestora pentru sustenabilitatea economica
pe termen lung.

+ Estimarea efectelor asupra eficientei energetice, mobilitatii, ocuparii fortei de munca
si calitatii vietii urbane.

¢ Analiza cost-beneficiu a investitilor SMART si a modelelor de guvernanta urbana
digitala.

¢ Investigarea potentialului de crestere economica prin investitii in infrastructura
digitala, loT si Al.

+ Estimarea contributiei dezvoltéarii urbane SMART la reducerea inegalitatilor regionale
si la eficienta utilizarii resurselor.

+ Intelegerea corelatiei dintre transformarea digitald urbana si indicatorii de
sustenabilitate (mediu, social, economic).

Explorarea posibilitatilor de finantare si a modelelor economice pentru orasele

inteligente:

¢ Identificarea strategiilor de investitii si finantare prin analiza lucrarilor despre
economia oraselor inteligente si modelele lor de dezvoltare.

¢ Studierea parteneriatelor public-private, a fondurilor UE si a modelelor de business
sustenabile pentru orase inteligente.

¢ Studierea mecanismelor de atragere a investitiilor private si fondurilor europene
pentru proiecte SMART.

. Tntelegerea rolului parteneriatelor public-private (PPP) in dezvoltarea urbana
sustenabila.

+ Evaluarea eficientei politicilor publice locale in atragerea si implementarea solutiilor
digitale.

Teme de doctorat

1.

2.

Perspective privind sustenabilitatea sistemului de asigurari sociale si de pensii in
Roménia

Viitorul politicilor economice in sistemul de sanatate din Romaéania: reforme, digitalizare
si eficienta

Efectele implementarii Planului BEPS in Romania in conditii de transparenta fiscala si
competitivitate investitionala

Evaluarea economica a dezvoltarii urbane SMART in contextul schimbarilor climatice si
geopolitice

Digitalizarea administratiei fiscale si impactul asupra conformarii voluntare in Romania
Modelarea relatiei dintre investitile Tn infrastructura verde si cresterea economica in
orasele inteligente

Economia circulara si fiscalitatea verde ca instrumente pentru dezvoltarea urbana
sustenabila

. Inteligenta artificiala Tn administratia publica intre oportunitati, riscuri si impact economic
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in Romania
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Arii de cercetare: inovare, investitii, competitivitate, concurenta, cresterea si dezvoltarea
firmelor, dezvoltare durabild, economie circulara

Teme de cercetare

Obiectivele de dezvoltare durabila si performanta companiilor

Modele de sustenabilitate si impactul asupra cresterii economice

Modele de afaceri inovative bazate pe principiile economiei circulare

Schimbarile climatice si productivitatea agricola: Ajustarea economiilor rurale la noile
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realitati

Clima in contextual mai amplu al aspectelor privind ESG

Rolul universitatilor in consolidarea ecosistemelor regionale de inovare

Rezilienta economica in contextul socurilor globale: Modele din pandemii si strategii

pentru economii sustenabile

8. Tranzitia catre o economie sustenabila prin implementarea principiilor ESG: Provocari si
oportunitati pentru dezvoltarea durabila

9. Agricultura ramura fundamentala a economiei nationale si dezvoltarea acesteia prin
conversia de la agricultura traditionala catre o agricultura organica

10.Clustere urbane

11.Educatie economica

No o
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DOMENIUL DOCTORAT: MANAGEMENT

Prof. univ. dr. habil. Liliana Mihaela Moga,
liliana.moga@ugal.ro

Tema de doctorat
1. Eficienta sistemului de management al resurselor electorale
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ModernDemocracy, Dover Publications Inc, New York, 1959;
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Violence.Cambridge, Massachusetts, and London, Harvard University Press.

7. Putnam, Robert D., with Robert Leonardi and Raffaella Y Nanetti. 1993. Making Democracy
Work:Civic Traditions in Modern Italy. Princeton, NJ: Princeton University Press.

8. Roller, Edeltraud. 2005. The Performance of Democracies: Political Institutions and Public
Policy.Oxford and New York, Oxford University Press.

9. Tamas, S., Management politic. Elaborarea politicilor si guvernarea, Editura
Universitara, Bucuresti, 2006;
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13. https://aceeeo.orgen/

Prof. univ. dr. habil. Nicoleta Cristache,
nicoleta.cristache@ugal.ro

Teme de doctorat

1. Responsabilitate sociala corporatista transnationala: o abordare tridimensionala a
cercetariiinternationale in domeniul responsabilitatii sociale corporatiste

2. Etica si responsabilitate sociala corporatista — noi orientari pentru managementul
organizatiilor

3. Integrarea responsabilitatii sociale corporatiste in sistemele de management ale
organizatiei
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4. Modalitati de crestere a performatelor organizationale prin perfectionarea procesului
decomunicare

5. Avantajul competitiv la nivelul organizatiilor romanesti si managementul responsabilitatii
sociale corporatiste

6. Integrarea dimensiunilor sociale 1in cercetarea si practica managementului
organizatiilor roméanesti

7. Management strategic durabil - noi oportunitati pentru politica de management a
organizatiilor

8. Performanta organizatiilor - provocari pentru mediul de afaceri

9. Impactul binomului cultura organizationala — responsabilitate sociala asupra

performantelororganizatiei

10. Cultura organizationala si leadership — elemente de predictie pentru managentul
responsablitatii sociale corporatiste

11. Responsabilitatea sociala corporatista si angajamentul angajatilor

12. Implicatiile strategice ale responsabilitatii sociale corporatiste la nivelul IMM-urilor
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1996.
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Prof. univ. dr. habil. Alexandru Capatana,
alexandru.capatana@ugal.ro

Teme de doctorat

1. Abordari comparative ale managementului reputatiei institutiilor de invatamant superior

2. Implicatiile transformarii digitale asupra cresterii performantelor in afaceri

3. Abordari inovative ale managementului transferului de cunostinte

4. Analize multicriteriale a performantelor in afaceri prin analize de Big Data

5. Proiectarea si implementarea unor sisteme de avertizare timpurie bazate pe algoritmi de
invatare profunda

6. Impactul realitatii virtuale si augmentate asupra valorificarii sistemului identitar in mediul
online

7. Oportunitati de dezvoltare a unui ecosistem de start-up-uri prin implicarea in hub-uri de
inovare
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Prof. univ. dr. habil. Florina-Oana Virlanuta
Florina.Virlanuta@ugal.ro

Teme de cercetare

1.Managementul riscurilor si rezilienta organizationala intr-un mediu economic volatil.
2. Integrarea criteriilor ESG Tn managementul strategic al organizatiilor.
3. Impactul |A asupra productivitatii si performantei organizationale.

Bibliografie

1. Al-Surmi, A., Bashiri, M., & Koliousis, |. (2022). Al based decision making combining
strategies to improve operational performance. International Journal of Production
Research, 60(14), 4464-4486.
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strategic management. Springer.
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(2025). The transformative impact of artificial intelligence (Al) on organisational behaviour
(OB): a study of employee engagement, performance, and ethical implications. Journal of
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5.

6
7
8

Posthumanism, 5(4), 1245-1256.

.Clément, A., Robinot, E., & Trespeuch, L. (2025). The use of ESG scores in academic
literature: A systematic literature review. Journal of Enterprising Communities: People and
Places in the Global Economy, 19(1), 92-110.

Duchek, S. (2020) Organizational resilience: A capability-based conceptualization,
Business Research.

.Pollman, E. (2024). The making and meaning of ESG. Harv. Bus. L. Rev., 14, 403.
.Rothaermel, F. T. (2019). Strategic management. McGraw-Hill.

. Thalassinos, E., Kadlubek, M., & Norena-Chavez, D. (2023). Theoretical essence of
organisational resilience in management.

Prof. univ. dr. habil. George Cristian Schin,
george.schin@ugal.ro

Teme de cercetare

1.
2.

3.

Dinamica masurarii performantei in sistemele judiciare: provocari si inovatii
Sustenabilitatea modelelor manageriale in sistemele penitenciare: analiza comparativa
intre Romania si alte state europene

Rolul managementului performantei in transformarea administratiei publice: o analiza
comparativa

Bibliografie

1.

Hansen, M. B., Steen, T., & Jong, M. D. (2013). New Public Management, Public
Service Bargains and the challenges of interdepartmental coordination: a comparative
analysis of top civil servants in state administration. International Review of
Administrative Sciences, 79(1), 29-48.

Lee, H. W. (2023). Perception of Performance Management Practice: A Sectoral
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Pekkanen, P., & Pirttila, T. (2022). Output measurement in professional public
organizations: insights from European justice systems. International Journal of
Productivity and Performance Management,
https://www.emerald.com/insight/content/doi/10.1108/IJPPM-05-2021-0279/full/pdf

. Vecchi, G. (2018). Performance management uses, outcome measures and

mechanisms-based explanations. The case of the judicial sector. Outcome-Based
Performance Management in the Public Sector, 331-348

McGuinn, S. C. (2014). Prison management, prison workers, and prison theory:
Alienation and power. Lexington Books.

Prof. univ. dr. habil. Riana-lren Radu,
riana.radu@ugal.ro

Teme de doctorat

1.

2.

Impactul inteligentei artificiale si al automatizarii asupra deciziilor de management
financiar
Managementul riscului in contexte de incertitudine geopolitica si economica
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Integrarea criteriilor ESG (Environmental, Social, Governance) in managementul
financiar

Transformarea digitala a managementului performantei organizationale
Leadership agil in managementul echipelor hibride si impactul asupra performantei
financiare

Bibliografie

1.
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making: Toward a theory of Al-human team effectiveness. European Management
Review.
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and conflicts. Journal of Financial Research, 46(S1).
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Kandpal, P. K. Ozili, & P. Chatterjee (Ed.), Fintech for ESG and the Circular Economy (1
ed., pp. 119-148). Wiley.

Parmentier, G. (Ed.). (2024). Organizational creative capabilities: Management factors,
processes and devices. ISTE Ltd.

Conf. univ. dr. habil. Sofia David,
sofia.david@ugal.ro

Teme de cercetare

. Transformarea practicilor de resurse umane in era digitala: o abordare exploratorie

asupra integrarii tehnologiilor emergente

. Transformarea leadershipului in era digitala: efecte asupra angajamentului si

performantei organizationale
Echitate sociala si incluziune in orasele inteligente: provocari si directii de dezvoltare
sustenabila

Bibliografie

1.

2.

3.

Jiang, H. (2021) Smart urban governance in the “smart” era: Why is it urgently needed?
Cities, Article 103004, 10.1016/j.cities.2020.103004

Pincus, J. D. (2023). Employee Engagement as Human Motivation: Implications for
theory, methods, and practice. Integrative Psychological and Behavioral Science, 57(4),
1223-1255.

Porkodi, S., & Tabash, B. K. H. (2022). Reforming the activities of leaders for professional
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level employee engagement: A blue ocean leadership approach. Journal of Information
& Knowledge Management, 21(Supp02), Article 2240025.
https://doi.org/10.1142/S0219649222400251

Taheri, R. H., Miah, M. S., & Kamaruzzaman, M. (2020). Impact of working environment
on job satisfaction. European Journal of Business and Management Research, 5(6), 1—
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analysis. Journal of leadership & organizational studies, 30(1), 40-70.

Turyadi, 1., Zulkifli, Z., Tawil, M.R., Ali, H. and Sadikin, A., (2023). The Role Of Digital
Leadership In Organizations To Improve Employee Performance And Business
Success. Jurnal Ekonomi, 12(02), 1671-1677

. Urien, B. (2023). Teleworkability, preferences for telework, and well-being: a systematic

review. Sustainability, 15(13), 10631.

Verhoef, P. C., Broekhuizen, T., Bart, Y., Bhattacharya, A., Qi Dong, J., Fabian, N., &
Haenlein, M. (2021). Digital transformation: A multidisciplinary reflection and research
agenda. Journal of Business Research, 122, 889-901.
https://doi.org/10.1016/j.jbusres.2019.09.022

Zhou, Y., Cheng, Y., Zou, Y., & Liu, G. (2022). e-HRM: A meta-analysis of the
antecedents, consequences, and cross-national moderators. Human resource
management review, 32(4), 100862.

10.Wiles, J. (2022). 9 questions that should be in every employee engagement survey.

Gartner. https://www.gartner.com/smarterwithgartner/the-9-questions-that-should-be-in-
every-employee-engagementsurvey

Conf. univ. dr. habil. Isai Violeta Maria,
violeta.isai@ugal.ro

Teme de doctorat

1.
2.
3. Managementul si analiza costurilor de mediu — factori de crestere a performantei de

Implementarea conceptului ESG - contributii si oportunitati pentru profesionalizarea
procesului decizional in companiile din Romania
Evaluarea impactului Al asupra eficientei raportarii nonfinanciare in cadrul IMM-urilor

sustenabilitate Tn cadrul organizatiei

Bibliografie

1.

Al-Baghdadi, E. N., Alrub, A. A., & Rjoub, H. (2021). Sustainable business model and
corporate performance: The mediating role of sustainable orientation and management
accounting control in the United Arab Emirates. Sustainability, 13(16), 8947.

. Ascani, |., Ciccola, R., & Chiucchi, M. S. (2021). A structured literature review about the

role of management accountants in sustainability accounting and reporting.
Sustainability, 13(4), 2357.

Broccardo, L., Giordino, D., Yaqub, M. Z., & Alshibani, S. M. (2024). Implementing
sustainability: What role do knowledge management and management accounting play?
Corporate Social Responsibility and Environmental Management, 32, 383—403.

. Dinh, T., Husmann, A., & Melloni, G. (2023). Corporate sustainability reporting in Europe:

A scoping review. Accounting in Europe, 20(1), 1-29.
Leto, L., Vito, D., & Bernini, F. (2024). Barriers and Drivers for the Integration of ESG
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into Risk Management and Performance Measurement Systems: A Field Study in the
Italian Context. In Creating Value Through Sustainability: An Interdisciplinary
Perspective (pp. 65-89). Cham: Springer Nature Switzerland.

6. Pratama, A., Dewi, N., Muhammad, K., & Megawati, L. R. (2024). Sustainability reporting
ecosystem and IFRS S1 and S2: How accounting research can assist its implementation.
Journal of Ecohumanism, 3(4), 3101-3129.

7. Scarpellini, S. (2021). Social impacts of a circular business model: An approach from a
sustainability accounting and reporting perspective. Corporate Social Responsibility and
Environmental Management, 29, 646—656.

8. Tettamanzi, P., Venturini, G., & Murgolo, M. (2022). Sustainability and financial
accounting: A critical review on the ESG dynamics. Environmental Science and Pollution
Research, 29, 16758-16761.

9. Yoon, S. S., Oh, I, & Kim, H. J. (2024). An accounting perspective on the IFRS
sustainability reporting standards for greenhouse gas emissions: Implications for the
Asia Pacific. Asia Pacific Business Review.

10.Zaid, M. A., & Issa, A. (2023). A roadmap for triggering the convergence of global ESG
disclosure standards: lessons from the IFRS foundation and stakeholder
engagement. Corporate Governance: The International Journal of Business in
Society, 23(7), 1648-1669.

Conf. univ. dr. habil. Nistor Rozalia,
rozalia.nistor@selir.com

Teme de doctorat

1. Impactul integrarii Inteligentei Artificiale si a Robotic Process Automation (RPA) asupra
eficientei operationale si a avantajului competitiv durabil in organizatiile moderne;

2. Hyperautomation ca parghie strategica pentru cresterea performantei organizationale:
de la automatizarea sarcinilor la automatizarea proceselor decizionale;

3. Adoptarea Al si RPA in institutile financiar-bancare: efecte asupra modelelor
operationale, a managementului riscului si a pozitionarii competitive;

4. Transformarea leadershipului si a culturii organizationale in contextul adoptarii
tehnologiilor emergente: rolul managerilor in sustinerea avantajului competitiv
(transversal);

5. Guvernanta Al si managementul riscurilor algoritmice in sectorul serviciilor financiare:
implicatii pentru conformitate, reputatie si competitivitate;

Bibliografie
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Universitara.
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8. Arner, D. W., Buckley, R. P., & Zetzsche, D. A. (2020). FinTech: Finance, Technology
and Regulation. Cambridge University Press.

9. Bornet, P., Barkin, I., & Wirtz, J. (2021). Intelligent Automation: Welcome to the World of
Hyperautomation. World Scientific Publishing.
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Company.

11.Davenport, T. H. (2018). The Al Advantage: How to Put the Artificial Intelligence
Revolution to Work. MIT Press.

12.Kane, G. C., Phillips, A. N., Copulsky, J., & Andrus, G. (2019). The Technology Fallacy:
How People Are the Real Key to Digital Transformation. MIT Press.
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DOMENIUL DOCTORAT: MARKETING

Prof. univ. dr. habil. Adrian Micu,
mkdradrianmicu@yahoo.com

Teme de cercetare

—

. Dezvoltarea strategiei de marketing online cu ajutorul instrumentelor de inteligenta

artificiala

2. Studiul tendintelor tehnologice si sociale ce influenteaza deciziile consumatorilor

3. Studiul impactului aplicatiilor de social media in strategiile POE (Paid, Owned, Earned)

4. Rolul strategiilor de marketing multi-canal asupra retentiei clientilor

5. Reputatia companiei, satisfactia clientilor si loialitatea clientilor — sensuri posibile ale
legaturilor cauzale
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5. Balmer, J., & Greyser, S. (2003). Revealing the corporation: Perspectives on identity,

image, reputation, corporate branding and corporate level marketing. Routledge.

Prof. univ. dr. habil. Gianita Bleoju,
gianita.bleoju@ugal.ro

Teme de cercetare

1.
2.

3.

4.

5.

Consolidarea expertizei de marketing prin optiuni strategice de partajare a cunostintelor
Abordarea procesuala a transformarii modelelor B2B prin valorificarea oportunitatilor de
diferentiere ale social media marketing

Dimensiuni de modelare a rolului marketingului axat pe valorificarea tiparelor de dialog
incluziv in comunitatile de expertiza

Modele experimentale de cuplare a precursorilor de detectare si capturare a experientei
clientilor prin instrumente dedicate de marketing

Platforme de valorificare a Al colaborativa in marketing
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1.

Aarikka-Stenroos, A. & Ritala, P. (2017). Network management in the era of ecosystems:
systematic review and management framework. Industrial Marketing Management, 67,
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Prof. univ. dr. habil. Costel Negricea
costel.negricea@profesor.rau.ro
conducator de doctorat asociat

Tema de cercetare

1. Modelarea comportamentului de cumparare a articolelor vestimentare in cadrul
generatiei Y. Un studiu comparativ centrat pe motivatie, selectarea magazinelor si
loialitatea fatd de marca / Modelling intra-Generation Y fashion clothing buying
behaviour. A comparative study centered on motivation, store selection and brand
loyalty.

Bibliografie

1. Arnold, M.J., Reynolds, K.E. (2003), “Hedonic shopping motivations”, Journal of
Retailing, Vol. 79, No. 2, pp.77-95.

2. Arnold, S.J., Ma, S., Tigert, D.J. (1978), “A Comparative Analysis of Determinant
Attributes in Retail Store Selection”, Advances in Consumer Research, Vol. 5, No. 1,
pp.663-667.
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3.

4.

5.

Babin, B.J., Darden, W.R., Griffen, M. (1994), “Work and/or Fun: Measuring Hedonic and
Utilitarian Shopping Value”, Journal of Consumer Research, Vol. 20, No. 4, pp.644-656.
Lewis, A., Moital, M. (2016), ,Young professionals’ conspicuous consumption of
clothing”, Journal of Fashion Marketing and Management, Vol. 20, No. 2, pp.138-156.
Miller, N.J., Yan, R.N.T, Jankovska, D., Hensely, C. (2017), “Exploring US Millennial
consumers’ consumption values in relation to traditional and social cause apparel
product attributes and purchase intentions”, Journal of Global Fashion Marketing, Vol. 8,
No. 1, pp.54-68.

Tema de cercetare

2.

Modelarea comportamentului consumatorului din generatia Y in funtie de brandul
articolelor vestimentare. O comparatie intre doua tari / Brand-centred fashion clothing
behaviour modelling within Generation Y. A two-country comparison

Bibliografie

1.

Nash, J. (2019). Exploring how social media platforms influence fashion consumer
decisions in the UK retail sector. Journal of Fashion Marketing and Management: An
International Journal, 23(1), 82-103.

Odin, Y., Odin, N., & Valette-Florence, P. (2001). Conceptual and operational aspects of
brand loyalty: an empirical investigation. Journal of business research, 53(2), 75-84.
Park, H., & Cho, H. (2012). Social network online communities: information sources for
apparel shopping. Journal of Consumer Marketing, 29(6), 400-411.

. Bakewell, C., & Mitchell, V. W. (2003). Generation Y female consumer decision-making

styles. International Journal of Retail & Distribution Management, 31(2), 95-106

Kinley, T. R., Josiam, B. M., & Lockett, F. (2010). Shopping behavior and the involvement
construct. Journal of Fashion Marketing and Management: An International Journal,
14(4), 562-575

Tema de cercetare

3.

Modelarea comportamentului consumatorului in context comertului on-line. Studierea
carnavalurilor on-line de cumparare / Modelling e-commerce customer reactions.
Exploring Online Shopping Carnivals

Bibliografie

1.

Bayol, M. P., de la Foye, A., Tellier, C., & Tenenhaus, M. (2000). Use of PLS path
modelling to estimate the European Consumer Satisfaction Index (ECSI) model.
Statistica Applicata, 12(3), 361-375.

. Cha, S. S., & Seo, B. K. (2019). The effect of brand trust of home meal replacement on

repurchasing in online shopping. The Journal of Business, Economics, and
Environmental Studies, 9(3), 21-26

Xu, Y., Chong, T. W., Krilavicius, T., & Man, K. L. (2015). Perceived benefits, risks and
trust on Online Shopping Festival. In International Conference on Information and
Software Technologies (pp. 225-235). Springer, Cham

. Yang, S., Li, L., & Zhang, J. (2018). Understanding Consumers’ Sustainable

Consumption Intention at China’s Double-11 Online Shopping Festival: An Extended
Theory of Planned Behavior Model. Sustainability, 10(6), 1801.
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5.

Zeng, M., Cao, H., Chen, M., & Li, Y. (2019). User behaviour modeling,
recommendations, and purchase prediction during shopping festivals. Electronic
Markets, 29(2), 263-274.

Tema de cercetare

4.

Cercetare impactului continutului platformelor de continut social on-line asupra
comportamentelor de cumparare si relationare in cadrul generatiei Y / Research on the
Influence of Online Shopping Platform Social Commerce Content on Generation Y
Consumers' Purchase and Participation Behavior.

Bibliografie

1.

2.

Cvijikj, 1. P., & Michahelles, F. (2013). Online engagement factors on facebook brand
pages. Social Network Analysis&Mining.

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User Acceptance
of Information Technology. MIS Quarterly, 13(3), 319.

Hew, J. J., Leong, L. Y., Tan, G. W. H., Ooi, K. B., & Lee, V. H. (2019). The age of mobile
social commerce: An Artificial Neural Network analysis on its resistances. Technological
Forecasting and Social Change, 144, 311-324.

Hong, H., Cao, M., & Wang, G. A. (2017). The effects of network externalities and herding
on user satisfaction with mobile social apps. Journal of Electronic Commerce Research,
18(1), 18.

Horng, S. M., & Wu, C. L. (2019). How behaviors on social network sites and online
social capital influence social commerce intentions. Information & Management, 57(2),
103176.

Tema de cercetare

5.

Studiu privind influenta valorilor culturale asupra comportamentului de cumparare al
generatiei Y pentru produsele verzi/ A study on the influence of cultural values on
Generation Y consumers' Green Purchase Intention

Bibliografie

1.

Jacobs, K., Petersen, L., Hoerisch, J., & Battenfeld, D. (2018). Green thinking but
thoughtless buying? an empirical extension of the value-attitude-behaviour hierarchy in
sustainable clothing. Journal of Cleaner Production, 203(PT.1-1216), 1155-1169.

Jang, Y. J,, Kim, W. G., & Bonn, M. A. (2011). Generation y consumers’ selection
attributes and behavioral intentions concerning green restaurants. international journal
of hospitality management, 30(4), 0-811.

Jansson, J., Nordlund, A., & Westin, K. (2017). Examining drivers of sustainable
consumption: the influence of norms and opinion leadership on electric vehicle adoption
in sweden. Journal of Cleaner Production, 154, 176-187.

Kai,C., & Haokai,L. (2016). Factors affecting consumers’ green commuting. Eurasia
Journal of Mathematics Science & Technology Education, 12, 527-538.

. Kang, J., Jun, J., & Arendt, S. W. (2015). Understanding customers’ healthy food choices

at casual dining restaurants: using the value—attitude—behavior model.International
Journal of Hospitality Management, 48, 12-21.
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Conf. univ. dr. habil. Daniel Adrian Gardan,
danielgardan@gmail.com
conducator de doctorat asociat

Teme de cercetare

10.

. Analiza integrata a perceptiilor consumatorilor romani privind adoptarea tehnologiilor

biometrice de plata in retail

Imbunatatirea experientei de consum in contextul destinatiilor turistice “inteligente”
valorificate prin crearea de continut generat de catre consumatori

Explorarea potentialului realitatii virtuale si augmentate in transformarea experientelor
turistice

Utilizarea metodelor analitice privind impactul social media si a recenziilor online in cazul
unitatilor hoteliere

Masurarea dimensiunilor senzoriale ale experientelor de consum in turism: metode si
aplicatii

Atitudinea consumatorilor fata de energia regenerabila in contextul crizei energetice
Comportamentul alimentar al consumatorului modern influentat de mesajele nutritionale,
valorile brandurilor si designul ambalajului

Gestionarea fidelizarii clientilor prin transferul valoric al fidelizarii angajatilor in cadrul
procesului de co-creare a valorii pentru firmele prestatoare de servicii

Fundamentarea strategiilor de fidelizare in contextul unei noi orientari catre client a
organizatiilor sportive

Realitatea augmentata si potentialul utilizarii acesteia in modelarea perceptiei fanilor fata
de un eveniment sportiv

Bibliografie

1.

2.

Blokdyk, G. (2019). Augmented Reality In Marketing. A Complete Guide - 2020 Edition,
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Teme de cercetare

1. Mediul online si social media provocari actuale pentru valorile brandului
2. Relatia dintre brand si strategiile din social media

3. Social Media in educatia nonformala

4. Meta-analiza asupra cercetarilor privind eficacitatea retelelor sociale

5.
6
7
8
9.
1

Analiza relatiei dintre continutul retelelor sociale si caracteristicile contextului

. Evidentierea relatiei potentiale dintre social media si managementul reputatiei
. Model de analiza a performantei in social media si eficacitatea strategiei de branding
. Impactul eficientei retelelor sociale in functie de tara

Model de analiza a impactului continutului creat de brand si cel al influencerilor

0.Adaptarea abordarii conceptului de data mining privind imbunatatirea proceselor si a

strategiilor social media

11.Impactul realitatii virtuale si argumentate asupra experientelor turistice
12.Dezvoltarea strategiilor de brand bazate pe instrumentele de inteligenta artificiala
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